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Resumen/Abstract:

La investigacion doctoral analiza la Responsabilidad Social del Consumidor (RSC) en el
proceso de decisidon de compra, abordando una brecha en la literatura respecto a su
desarrollo en estudiantes universitarios y la influencia del tipo de institucion de educacion
superior. El objetivo es determinar la variacion y correlacion de la RSC entre estudiantes de
universidades publicasy privadas de la ciudad de Guayaquil. Se empleé un enfoque
cuantitativo, mediante una encuesta en linea aplicada a 764 estudiantes, distribuidos
equitativamente entre una universidad publica y una privada. El analisis estadistico,
realizado mediante pruebas t, ANOVA, MANOVA y post hoc de Bonferroni, evidenci6
diferencias estadisticamente significativas en la percepcién de la RSC entre ambos
grupos. Si bien la RSC es valorada en ambos contextos, la percepcion de sus dimensiones
varia significativamente, lo que sugiere una influencia del entorno institucional. Los
resultados aportan evidencia empirica relevante para el disefio de politicas publicas y el
fortalecimiento curricular en educacion superior con enfoque de responsabilidad social.

This doctoral research analyzes Consumer Social Responsibility (CSR) in the purchasing
decision process, addressing a gap in the literature regarding its development among
university students and the influence of the type of higher education institution. The
objective is to determine the variation and valuation of CSR among students from public
and private universities in the city of Guayaquil. A quantitative approach was used,
employing an online survey administered to 764 students, equally distributed between one
public and one private university. Statistical analysis, conducted using t-tests, ANOVA,
MANOVA, and Bonferroni post-hoc tests, revealed statistically significant differences in the
perception of CSR between the two groups. While CSR is valued in both contexts, the
perception of its dimensions varies significantly, suggesting an influence of the institutional
environment. The results provide relevant empirical evidence for the design of public



policies and the strengthening of curricula in higher education with a focus on social
responsibility.
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